
  
 

PhD Thesis Project Offer 

(valid during the calendar year 2025) 

Provisional Title of the Doctoral Thesis 

Study of the impact of brand-related constructs on consumer behavior in digital contexts. 

Subject area* / Research line 

Financial Economics and Accounting / Marketing 

 

Summary of the Doctoral Thesis (maximum 300 words) 

This thesis project aims to explore the way in which brand-related constructs influence consumer 

behavior in aspects such as the online purchase intention or customer engagement in digital 

contexts, in its broadest sense. 

 

Is the development of this thesis associated with the execution of any research project? If so, 

provide details of the project (title, funding entity, and execution period) 

No 

Academic Profile of the Student (maximum 200 words) 

Students from Marketing and Business Administration programs with an official Master's degree 

in the same areas of knowledge. Students from technological training programs with an official 

Master's degree in business-related areas could also be considered. 

Knowledge of quantitative and/or qualitative analysis techniques is also required. 

Students should preferably have some prior experience in formal academic research and/or 

experience preparing conference papers. 

 

Contact: institutional email of the Supervisor 

luis.matosas@urjc.es 

Institutional Website of the Supervisor 

https://gestion2.urjc.es/pdi/ver/luis.matosas  

*See the Subject Areas at https://www.urjc.es/informacion-practica#oferta-proyectos-de-tesis. 

Each project will be included in a single subject area. 

https://gestion2.urjc.es/pdi/ver/luis.matosas
https://www.urjc.es/informacion-practica#oferta-proyectos-de-tesis

